TECHNOLOGY DATA SHEET
AS FEATURED ON THE VISTEON/3M PROMOTYPE VEHICLE

DESCRIPTION:

Provides a variety of entertainment
options for rear seat passengers (i.e.
music, videos and gaming). FES
makes riding more pleasurable for
younger passengers, keeping them
occupied and reducing distractions
for the driver.

VALUE OPPORTUNITY TECHNICAL BENEFITS

Simultaneous decoding of two digital

Provides a single-box solution and two

displays, allowing each passenger in the signals by a single microprocessor,
rear seats to select and experience their meaning two consumers can watch
own content streamed content from different port-
e Enables a variety of connectivity fea- able devices at the same time
tures, including USB, iPod®, Bluetooth®, e System supports two separate human
and Wi-Fi, which allows consumers to machine interfaces, which means con-
stream content such as video, audio, and tent can be independently selected by
photos from portable electronic devices each passenger
¢ Allows for interactive video gaming ex- e Supports Bluetooth®, WiFi, USB, and
periences via Macromedia Flash™ auxiliary inputs

MARKET ASSESSMENT

Target Market:
Families with young children, youth drivers or consumers whose hobbies are electronics and/or gaming.

Initial Vehicle Segments:
Small, Middle, Large, Luxury, CUV, SUV, Minivan

Annual Sales Potential (Based on Segments Above)*:
Approximately 13 million units

MegaTrend Categories:

*Annual sales potential based on 2007 U.S. sales (Jan-Nov) and analyst Dec projections. e
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